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PRESS RELEASE
For immediate release

HG Distribution Celebrates 20 Years of Passion, People and Looking Ahead

Founder Henry Gagnon reflects on two decades of entrepreneurship, international growth and the people behind the company, while looking ahead to the next 20 years.

Montreal, October 1st - Twenty years after founding HG Distribution, Henry Gagnon is celebrating more than a milestone: the people, partnerships and calculated risks that turned an entrepreneurial idea into an established Canadian content distribution company with international reach. HG Distribution will celebrate this anniversary with its entire team and partners at MIPCOM 2026 in Cannes and invites everyone to come and celebrate with them at Canada Pavilion Stand R8.E1.
“Twenty years is not a destination. To me, it is proof that we have been able to evolve,” says Henry Gagnon, Founder of HG Distribution. “The market today is almost unrecognizable compared with the one we entered 20 years ago. Our role has never been to resist that change. It is to understand it, embrace it and turn it into opportunity.”
20 Years of Passion
Since its creation, HG Distribution has built its business on a simple philosophy: strong content matters, but strong relationships matter just as much. Over two decades, the company has developed an international network of producers, broadcasters, platforms and partners while keeping the agility and personal approach of an independent company. Its growth rests on a distinctive identity, international expansion, long-term partnerships and digital tools.
“You cannot build a 20-year business by standing still,” he says. “Sometimes you have to trust your instincts, listen to your partners and be willing to take a calculated risk. But you also have to remain humble enough to change direction when the market tells you something has changed.”
Looking Ahead: The Next 20 Years
Henry Gagnon believes the industry may now be entering one of its most significant periods of transformation yet. New distribution models, changing consumer behavior, the continued globalization of content and the rapid development of artificial intelligence are creating both disruption and opportunity.
HG Distribution will meet those changes with the same curiosity and entrepreneurial mindset, continuing to strengthen its international network and explore new distribution opportunities and technologies. For Henry Gagnon, AI is part of that future: not a replacement for the relationships and creativity on which the industry is built, but another major shift to approach strategically.
“We are entering a period that could be every bit as transformative as anything we experienced during our first 20 years,” says Henry Gagnon. “We want to be part of that transformation, not watching it happen from the sidelines.”
Still Curious After 20 Years
“Our biggest strength after 20 years may simply be that we have never stopped being curious,” Henry Gagnon concludes. “What worked 20 years ago will not necessarily work tomorrow, and that is exactly what makes the next 20 years so exciting.”

About HG Distribution
Founded in 2006 by Henry Gagnon, HG Distribution is a Canadian content distribution company serving an international network of partners across the global media and entertainment industry, known for its entrepreneurial approach and strong industry relationships.
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Sylvie Adamovicz – Head of Marketing
Email : sylvie@hgagnondistribution.com 
Phone: +1 (514) 531-5525
Website: hgagnondistribution.com
LinkedIn: linkedin.com/company/hg-distribution_inc
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